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Growing Healthier
Natural Areas:

Embracing Lessons from Other Professions

Ben Thompson, Urban Forestry Specialist
Washington State Department of Natural Resources




Ecology

Resilience is:

The capacity of a system to
resist,
withstand,

& recover
from disturbance
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Maximize
Benefits &
Services

Asset
Management

Control Reduce
Costs Risks




AsseT Management

Assess the resource/site conditions and needs (inventory)

Evaluate in-house capacity, skills, expertise, efc.

Determine financial feasibility

Set SMART goals:

— Where are your priority locationse

— What are the most important taskse
— How will they be accomplished?

— Who is responsible for doing them®e
— When should they be done by?¢




Planning & Management

» Site-specific management plans include:

Site history and context

Purpose and intent

Goals and objectives

Results of the resource assessment
Methods for prioritization

Recommendations for action

Strategies for monitoring and eval.

Timeline with benchmarks

« Solicit input from stakeholders!!!

WONDERWOOD PARK

Forest Management Plan
Scptember, 3011

Ovtaleer, 201¢

LAKE LOIS PARK
aad
LAKE LOIS HABITAT RESERVE

Forest Management Plan

September, 2012

PLEASANT GLADE NEIGHBORHOOD PARK

Focest Manasgement Plan
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Maximize
Benefits &
Services

Best
Practices

Control Reduce
Costs Risks




Services

Costs ‘ Risks



Benefits or Costs

Costs & Benefits over Tree's Lifetime* (Conceptual)

Young Time Senescent

Benefit (w/ Maintenance)  eeesee Benefit w/o Maintenance Cost w/ Maintenance == = Cost without mainfenance




P
onderosa Pine

(Pinus ponderosa)
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Forestry 101:
Structure

Function

Value



Life & times of a Doug-fir/hemlock forest

Van Pelt (2007)




Characteristic fire rotation and severity
(historical)

Infrequent - high severity

Very frequent - low severity

Spies et al. 2018
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Urbanization In
Washington

Washington is the 2"d smallest
western state by land area; 2nd
highest population of western
states

£ Historical population
M Ore Th G n 60% Of STG Te ’ S p O p ”\/es B Historical population of Washington state for period 1850-2015 a1 & 6l

in an incorporafted municipality >

(2010 Census)

0% lives in an area identified as P coo0om //
‘urban’ (2010 census) //
Currently 7M people in WA; N i
projections are 9M by 2040 N -

Equivalent of 10 new cities the size o ____,.__.../"

Of Tgcoma Or SpOkOne by 2040 1850 1870 1890 1910 1930 1950 1970 1990 2010



Communications

« Know your audience

« Use key messages

* Be explicit and concise

« Use accessible language
« Be aware of timing

e Embrace social media

* Elevator Speech
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Topping hurts trees. ® o

It costs more long-term, it's unsafe and shortens the life of a tree. Proper pruning costs less, Rotirat asources | (avosesd)  COMMONTY FORESTRY. W PARTMESSIOP
reduces storm damage and helps trees live longer. For more information, visit dnr.wa.gov/urbanforestry
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Marketing

« Advertising is used to:

— Inform
— Persuade
_ Remind CIREY:OF
+ Key Messages vs Slogans &RECREATION

. Repefition URBAN FORESIRY

* Branding




What is Social Marketing?

Social Marketing is a process that uses
traditional marketing principles and techniques to

° M influence citizen behaviors that benefit society
O C I O O r e I n g as well as the individual.
Changing Citizen Behaviors
Education « Marketing « Law

FOSTERING
SUSTAINABLE
BEHAVIOR
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B 5 TR (s <y 3. ’ their behavior. for behavior change. bohavior change.
LA st AV NS :

PLANTING THE SEEDS OF SUCCESS EVANS SCHOOL OF PUBLIC POLICY & GOVERNANCE

UNIVERSITY of WASHINGTON

Marketing the Community Forest

evans.uw.edu/centers-projects



Economics

e Costvs. Value vs. Investment
« Economics is a social science

 Economics is the study of
human behavior and
Incentives







www.dnrtreelink.wordpress.com



WASHINGTON STATE DEPARTMENT OF

NATURAL RESOURCES

Urban & Community Forestry Program

(800) 523-8733
urban_forestry@dnr.wa.gov

Ben Thompson

Urban & Community Forestry Specialist
Washington State Dept. of Natural Resources
(360) 902-1382

ben.thompson@dnr.wa.gov
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